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Infroduction

This handbook has been developed as a result
of a successful pilot project (run throughout
2012) which improved sustainabillity standards
and beach user experience at two Cypriot
beaches; Fig Tree Bay and Nissi Beach.

The content of this handbook has been
designed to support local authorities
(including municipalities), hotel managers and
beachfront property owners, in Cyprus, in
emulating the successful aspects from the pilot
project and creating more 'green’ beaches.

The background

In 2010, the Cyprus Tourism Organisation
(CTO), the Travel Foundation and Cyprus
Sustainable Tourism Initiative (CSTI) entered
into a partnership agreement to establish a
programme of initiatives to support Cyprus in
becoming d leader in sustainable tourism. With
beaches being identified as one of the key
motivators for holidaymakers selecting to
holiday in Cyprus, one of the key initiatives

g
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within the programme was to look at the
future sustainability, or ‘greening’ of Cyprus’
beaches.

In 2011, the Partnership employed consultants
to conduct an independent feasibility study to
analysis current beach standards, in relation fo
sustainability, and identify beach user
satisfaction levels. Based on their findings, the
consultants produced a report outlining what
a ‘green' beach in Cyprus could look like,
developed key criteria and provided
recommendations for how each criterion
could be met.

The Greening Cyprus Beaches project team
implemented a variety of the consultants’
recommendations at two pilot beaches, Nissi
Beach in Agia Napa and Fig Tree Bay in
Protaras, throughout 2012.

Please note: Nissi Beach and Fig Tree Bay were
already known as high quality, blue flag
beaches prior to the Greening Cyprus
Beaches initiatives being implemented, as
such, the purpose of the project was to
increase satisfaction levels from 'good’ to
'very good’- Arguably this was a tougher task
than improving ‘bad’ satisfaction rates to
'very good'!

A follow up survey, conducted in October
2012, showed that the initiatives implemented
have improved beach user satisfaction by 9%
and 19% at Fig Tree Bay and Nissi Beach
respectively. Beach users commented thaf
they ‘were impressed by the new initiatives’,
and that they thought the beach ‘looked
cleaner than last year'. In addition, 4% and 5%
more people stated that they would be ‘very
likely' to recommend the beach to friends or

family. Many beach users commented
positively on the new initiatives and it was
noted that beach user behaviours are being
positively influenced.

This handbook has been developed based on
the results of the pilot study and in response to
the demand for creating more 'green’
bedches on Cyprus.

What is a ‘green’ beach?

There is no strict definition for a 'green beach’,
but it can be broadly described as one of
three things: a natural beach, an eco-beach
or a sustainably managed recreational
beach.

This handbook provides guidance for how
organised recreational beaches can be
managed more sustainably.

A sustainably managed recreational beach is
a medium to high intensity recreational beach
which demonstrates efforts fo embed some
aspects of sustainability into its planning
framework, allowing for leisure and economic
development, whilst also conserving natural
and cultural resources for current and future
generdtions of beach users.
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¥ Why do we need ‘greener’ beaches?

Better quality consumer experiences
Sustainability offers the chance to create
memorable, quality holiday experiences that
keep people coming back for more — surely
that's the key to any fravel product strategy?2

Today's consumers expect sustainability to be
built into their product offer. A majority (70%)
believe those delivering tourism products
should be committed to preserving the natural
environment, while three quarters want a
more responsible holiday and 66% would like
fo be able to easily identify a greener holiday.
Most consumers also expect sustainability to
be made easy for them. For example, a
recent survey of Thomson and First Choice
customers showed that 82% would like to
choose a holiday knowing the hard work in
making it environmentally and socially
responsible has been done for them,

The elements of a better quality holiday are
also the elements of a greener holiday; pristine
beaches, clean water to swim in, a peaceful
and relaxing environment, local culture and
cuisine, efc. 'Greening' beaches helps deliver
these elements while the Greening Cyprus
Beaches logo ensures consumers can easily
identify ‘greener' beach experiences.

Supports Blue Flag initiatives

For a beach to be recognised by the
Greening Cyprus Beaches brand, if is
mandatory that the beach already holds and
commits fo maintaining o Blue Flag award.

Encouragingly, in January 2013, the Blue Flag
website (www.blueflag.org) lists 56 Cypriot
beaches with a Blue Flag award.

The Blue Flag, probably the most well known of
the European accreditation schemes, is a
voluntary eco-label accreditation which
"works towards sustainable development at
beaches and marinas, through publicly
awarding sites that meet sirict criteria dealing
with water quality, environmental education
and information, environmental management,
and safety and other services",

The Blue Flag and Greening Cyprus Beaches
criteria are complimentary. Where the Blue
Flag scheme focuses a lot of effort around the
important issues of water quality, beach safety
and access, the Greening Cyprus Beaches
criteria will help you to focus more attention
on holistic sustainability measures, such as
local food, community links or sustainable
transport options.

f yau oy lo o custamer: 'Are yau booking with vy because of oursnviranmantal credantiah? ' invariabiy
eyl sagy ‘ne’. Bul Il Yol say T you came wilth ¢s orid we'll loke you Io o desfinalien thal fs weoll lacked afier.
ihal is suslainoble and yau'll enjoy 1’ then Ihey'll soy 'of coupse'™

Noel Josephides, Manoging Direelar: Sunvil
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Profitability

The Cyprus economy is heavily reliant on the
tourism sector. In 2011, the estimated GDP per
Capita was €20,557 with the service economy
(mainly tourism) the primary economic activity
contributing to this.

In 2011, 2.4 million tourists arrived in Cyprus,
generafing tourism revenues of approximately
€1.75 billion and supporting 25,500 jobs directly
(including employment by hotels, travel
agents, dirlines, passenger fransportation
services, restaurants and leisure attractions)
and 74,500 jobs indirectly (including wider
effects from investment, the supply chain and
induced income impacts),

The coast of Cyprus supports the maijority of
the island's tourism infrastructure, and the
bedches consfitute one of the highest value
tourist assets of the island. Locals and foreign
visitors alike cherish the beaches as important
recreation areas for family excursions and
leisure activities, and many Cypriot residents
depend on coastal fourism for employment.

Beaches serve as economic engines by
attracting foreign and local visitors whose
spending supports local employment and
income for local residents. As such, protecting
and enhancing the resource on which many
people's livelihoods depend should be a key
priority.




"-E' Why do we need ‘greener’ beaches?

Protect natural resources

There's simply no denying the fact that happy,
healthy destinations are essential to the
success of tourism. Managing the issues that
make a destination happy and healthy must
therefore be at the heart of any strategy for
ensuring the long ferm viability of tourism.

Many tourism locations rely on pristine natural
environments with diverse plant and wildlife to
draw visitors in. Unfortunately, the reality is that
globally, most ecosystems are becoming
increasingly degraded. According fo UN,
species loss is currently running at around
150-200 species per 24 hrs, approximately 1000
fimes the 'natural’ rate of extinction.

The marine environment is also a critical part
of the tourist attraction, yet 40% of the world's
oceans are heavily affected by human
activities. We're polluting the oceans,
overfishing and removing, altering and
destroying natural habitats. There is almost no
part of the ocean that is unaffected.

Cyprus, due to ifs locatfion at the crossroads of
the European, Asian and African continents, is
widely considered as a biodiversity hotspot.
Cyprus' flora and fauna is adapted to the
specific natural conditions of the island,
resulting in a large number of in land and
coastal endemic and rare species.

Without suitable, protective management
measures a number of rare and endemic
species are threatened with extinction.

The Greening Cyprus Beaches initiatives will
help to protect and enhance Cyprus' unique
biodiversity and ensure the beaches remain
the key to the destinations health and
happiness.
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What is a ‘green’ beach?

Beaches perform a significant role in Cyprus's
destination marketing. Many of the (often
repeat) visitors are motivated by sun, sea and
sand holidays and cite the beautiful, clean,
relaxing beaches and the clear blue seas, as a
primary reason for visiting, alongside Cypriot
hospitality and food.

But, Cyprus is not the only destination with a
strong reputation for good beaches; in fact it
was Spain, Turkey, and Portugal, with very
similar products to Cyprus, which dominated
the 2012 Tripadvisor Travellers Choice awards
for Top 10 Beach Desfinations in Europel

Fortunately Cyprus has a clear opportunity to
differentiate the product offering; no other
European beach destination is yet
championing itself as sustainable!

Although the maijority of consumers are still
price driven rather than driven by their
eco-conscious, the good news is the things
they do look for in terms of quality reflect the
values of a sustainable tourism business model.

Sustainable tourism is being increasingly linked
to product differentiation and a better holiday
experience for consumers and can lead to
earlier booking curves, higher consumer
satisfaction and retention and superior
margins. They are also difficult for competitors
fo replicate.

Additiondlly, the links between sustainable
business and brand reputation are clear.
According to Interbrand, Corporate Social
Responsibility (CSR) is responsible far 13% of
brand favourability.

o g W R
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Beaches are crucial to the Cypriot tourism
product and if a differenfiated product is the
best way to ensure competitive advantage, it
can be anticipated that those beaches
implementing 'Greening Cyprus Beaches'
initiatives will be used more widely in
destination marketing.

Can you afford not to get involved?




The implementation plan cenfres on a set of
standards that have been developed
specifically to 'green’ Cyprus beaches.

The ‘green' beach standards for Cyprus are
divided into 10 broad categories, which all
relate to some aspect of sustainable
development or the 'green' agenda, and can
be applied to any recreational beach.

The ‘green’ beach categories are:

1. Sand quadlity

2. Water quality

3. 'Green’ facilities

4. Noise pollution

5. Eco bedch furnishings

6. Vegetation and planting

7. Public environmental information / education
8. 'Green' signage

9. Sustainable tfransport

10. Locdal food and drink

The 10 categories are subdivided into sets of
standards; there are 20 standards fo meet in
total,

While all of the standards are important, they
have been allocated individual weighting /
importance scores:

4 = essenfial to a 'green’ beach

3 = importanf to o 'green’ beach

2 = desirable for a 'green’ beach

1 = added value for a 'green’ beach

Please note that, before starting to implement
Greening Cyprus Beaches activities, all beaches
should hold a current (and be working to
maintain) Blue Flag statfus.

Wy
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IMPORTANCE POINTS

TOTAL SCORE\
AVAILABLE

CATEGORY | GREEN BEACH STANDARD / AIM INECIING. " AVSUAGEE: (ECEING X
POINTS)
Mo cigarette bulls on beach 4 10 40
Na general mon-made waste on beach (i.e. giass, plastic, cans elc) 4 10 40
- - -
No sewage-relaled debris on beach [i.e, leminine hygiere, d 10 40
human faeces, dog laeces, loile! paper elc)
Meel the highes! standard of EU Bathing Water Directive quality / Meal
ofe a the highest standard of EU Water Fromewaork Directive when applicate 4 10 40
2015 onwards)
Any existing / new toilet facilities provided must be 'greened’ 3 10 30
- Any existing / new shower facilities must be ‘greened’ 3 0 30
Regularly maintained recycling facilities must be available 3 10 30
No personal amplified music system allowed on beach
Rectrictions o amplified music systems in beach bars | restaurants (nol
Alsa B s exceeding 55 decibels) 5 10 10
No off-shore cruisers with engines to be moored within 150m of the
foreshore
Reslrictions to speed and proximity of all walersports
Sun loungers must be sustainably sourced and / or aesthetically sensifive 2 io 20
to the nalural environment
- . .
i Beach umbrellas must be sustainably sourced and / or aesthetically 2 io 20
sensitive to the nolural environment
gelaho Beaches must be seen fo be supporfing endemic and / or indigencus plants 2 0 0
and - to aliract high levels of native bio diversily
H Enviromental education activilies must be offered by beach committes 2 io 20
" ’ X once a month
Sl e Infarmation about local envirement must to be provide in innovative 9 it 2
= e and compeliing ways
Slas Inac All public signoge must be sensitive to the notural environment 2 10 20
__'__' aine E " Beaches must be maximising the use of low-carbon franspert option T 0
anspar! - to the beach
j——
l;En_ y _,_;‘ Beaches must be taking steps to promote and supply locally produced 1 0 10
local F=o0. and [ or seasonal and { o organic and / or fair trade food
'.Jl‘i-s_;.—:‘bl-"‘\-!_- S
AL
j_‘_ _: Solar panels fo be wsed on all beach front shops / bars / food vendors | 10 10
Total Score
Available
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Infroduction
Each category has been given a separate
section over the following pages:

Sand quality p. 42
Water quality p. 44
‘Green' facilities p. 45
Noise pollution p. 46
Eco beach furnishing p. 47
Vegetation & planting p. 48
Information & education p. 49
‘Green’ sighage p. 5]
Sustainable transport p. 53
Food & drink p. 54

Each category has an infroduction, a section
outlining suggested activities for achieving the
particular criteria and a box outlining; the
category's individual standards, the
weighting/importance rating attributed to the
criteria, the measuring and monitoring
required and an outline of how scoring will be
carried out. (The template to the right shows
how this information will be |aid out).

In action: Where appropriate, each category
is supported with examples of the suggested
activities 'in action’ at the pilot beaches; Nissi
Beach and Fig Tree Bay.

Green boxes;, These conlaln uselul
shippets of information and fact: fo
support each of the crilera.

Blue Boxes: These confdin gquotes,
relating to each criterion; from
stakeholders, holidaymakers and local
residents

( Category: This is the overall category
(e.g. Sand Quality)

Individual standards:
- This lists the standards that must be met within the
averall category

Weighting / Importance rating: This is a weighting (from
4 1o 1) that has been gualitatively calculated by
assessing what impact poor management of the
category (‘top down') will have on the environmental
quality of the area, along with what impact poor
management will have on beach user satisfaction
{'bottom up'). This weighting must be multiplied by the
points accrued to produce the overall score that o
beach will achieve

Meaosurement / Monitering: This indicates how fo
measure and monitor the individual sfandards to assess
progress towards a ‘green' beach

Points: This outlines a points system, which aftributes a
score to different levels of ‘green’ beach progress. It is
notf intended to be used as an accreditation system,
but it can be used to identify how different beaches

k‘are both progressing.

Where to start

It is not believed that implementing individual
criteria activities in isolation will achieve the
Greening Cyprus Beaches goal. Therefore, it is
recommended that activities across all
criterions are incorporated into any ‘green’
beach work plans.

However, it is advised that the categories are
tackled in descending order of weighting /
importance (i.e. 4 to 1). This will ensure that the
most important issues, such as sand and water
quality, are addressed first.

Please note: While safety |s o crucial
lealure of beach management (and is

included in the Blue Faa) it is | not
inciudad (i the 'green’ baach
cotegones.
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¥ Criteria 1: Sand Quality

Infroduction
Sand quality is the most important aspect of a
beach for beach users.

In Cyprus, for nearly all people that were
asked during initial Greening Cyprus Beaches
surveys, the absence of litter / rubbish was the
paramount expectation of a ‘green’ beach.
This was most closely followed by clear / clean
water and a ‘natural’ beach. Beach litter is
the most detrimental factor in user perceptions
of sand quality and it is also hugely
detrimental to the immediate natural
environment and to biodiversity off-shore.

Due to its importance to beach users
combined with the potential impact on the
environment, sand quality receives a category
four weighting status, and should be
considered as a maijor priority.

One of the greatest iniliatives on the beach,
noliced by many holiday makers, was the good
quality of the sand. Alse the innovafive smoking

zone on the beach hoad many posilive comments

from the tourists”

Mr. Hadjicosfeas, Manager, (issi Beach Resart

Suggested activities

Waste bins

The provision of poorly considered waste bins
(e.g. size, number and positioning) can
sometimes be more detrimental than no
provision at all. The build up of rubbish around
full bins can be extremely unsightly (potentially
influencing more negative behaviours) as well
as leading to litter being strewn across the
beach. As such, it is recommended an
appropriate and specific number of waste

' Cotegory: Sand Quality

Individual standards:

- No cigarette butts on beach

-No general man-made waste on beach (i.e. glass,
plastic, cans elc)

- No sewage-related debris on beach (i.e. feminine
hygiene, human faeces, dog faeces, toilet paper eic)

Welghling / Importance rating: 4

Measurement / Monitoring: Measurement to be taken
once a month throughout the year; number of
cigarette butts per 1m squared to be measured /
Number of man-made waste items per 100m squared
to be measured / Number of sewage-related debris
items per 100m squared to be measured.

Folnts: O items = 10 points / 1 to 3items = 8 points / 4 to
10 items = &6 points / 11 to 25 items = 4 points / 25+ items
= 2 points (the average score over the course of the
year must be determined at the annual assessment).

e EASNMITID
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bins are provided for the optimum volume of
people on the beach.

Did you know? One beach user creates,

approximeataly, ons litre of waste ancl
recycling per day visit to the beachl

Factors that need to be considered in the bin
calculation are the size of bins available, the
capacity of the beach and the number of
collections that can be made by the local
waste management service each week.
Please note: recycling facilities are dealt with
sepdarately in the ‘green’ facilities section
below,

If we assume a typical beach user will create 1
litfre of general waste per day, the calculation
will be:

No. of Bins required = Litres of waste per
person (1 litre) x capacity of beach + size of

bin (in litres) + number of collections
per day,

This is not an exact science, this is a generic
estimation. Therefore, we recommend further
litter-specific research, as part of the regular
measurement and monitoring process is
conducted to understand more about the
types, formats and volumes of litter throughout
the year.

Positioning and the look of bins are crucial to
the attractiveness of the beach environment;
bins can be unsightly, especially if overflowing.
It is suggested that bins, ideally larger and
fewer to create a clear 'waste area', are
located at the back or at access points of
beaches, and some thought should be given
to their aesthetics (i.e. housed in FSC cerfified
wooden unifs).

!
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7 Criteria 1: Sand Quality

Education and information are vital in
behavioural change. Work with beach staff to
ensure they understand and can easily
communicate and encourage any new
initiatives. Also, inform beach users about how
to manage their litter and make it easy for
them, for example: guide them to waste
disposal areas with clear and appropriate
signs.

In action: During the pilot project, Green Dot,
helped create bi-lingual (Greek, English,
German and Russian) waste management
leaflets to place on umbrella stands at both
beaches. The attractively designed leaflets
provide beach users with simple information
about managing their litter and the location of
the general waste and recycling bins. At Nissi
Beach, this resulted in a 20% increase in beach
users stating that they were 'Very Satisfied’
with beach cleanliness.

Did you know? Green Dol conpravide

BRI gaEneral andiEcyclabls wasie bins

smoking zones

To tackle the issues of cigarette butfts and

keep butts limited to certain areas, the

introduction of smoking ‘zones’ is

recommended, These can be infroduced in

different ways; budget and beach

dependent...

- simple smoking zones could involve a roped
off or sign-posted area

»sun beds could be designated smoking or
non-smaoking

- designated smoking areas could be an
aftractive option, parficularly for beaches
which attract a young crowd who wish o
socialise with new people.

In action: Nissi Beach Resort infroduced an
innovative new initiative during the summer
2012 season; a designated non-smoking zone
covering 30 sun beds.

Creating informative stickers on umbrella
stands and training beach staff to
communicate and enforce the zones
professionally, has meant that the smoking
zone cost very little to implement and that it
has been very positively embraced by both
beach staff and tourists.

Tho (plicl] presstiritetives (instlictingl waste saoiiiha
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Eco-ashirays

In addition fo smoking zones, provide beach

users with suitable cigarette ash and butt

disposal methods...

- Large, sand filled pots or bins with ‘stubber’
plates at beach access points.

- Sun bed fables, in smoking zones, to hold
large ashtrays (made form sustainable
materials, e.g. clay or recyclable plastic).

Ensure these are emptied and cleaned

regularly.

In action: At both Nissi and Fig Tree Bay
Beaches the biggest cause of litter and beach
user dissatisfaction, identified by pre-pilot
project beach user surveys, was cigarette
butts. With this in mind, both beaches
infroduced, during the summer 2012 season,
permanent ashirays.

Those at Nissi Beach were created locally
using fraditional Cypriot pottery techniques
(this added a great story to the selection of
the ashtrays which was promoted in the Resort
hotel). The umbrella stand ashtrays at Fig Tree

[y e |
i
| |

Bay were made from sturdy, recycled plastfic.
For a cost of between 2 and 7 Euros per
ashtfray, both of the beaches have since
reduced beach users' negative perception of
litter and sand quality.

Walier fouptains

To reduce the number of plastic drinking
bottles littering the beach environment, the
installation of drinking-water fountains is
recommended.

As Cyprus experiences serious water
shortages, in addition to the regulatory
monthly analysis fo ensure drinking water
reguirements are met, fountains should be
carefully maintained ensuring minimal water
wastage through pipe leaks. Additionally,
messages could accompany fountains fo
educate beach users on the scarcity of water,

In action: For approximately 450 Euros
(summer 2012) Fig Tree Bay purchased and
installed an aesthetically sensifive
drinking-water fountain at the central beach
access point, close to the life guard station.
Concerns that beach users would nof think the
water from the fountain safe and therefore not
use it were quickly alleviated:; the fountain was
busy all summer with people drinking directly
from it as well as people re-filing their water
botfles!

The banch (s ine naw. We have really nolleed
Improvameants since lost vear”

st O {olae 2017 Fag Tram @
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7 Criteria 2: Water Quality

Infroduction

After sand quality, water quality is usually the
next most important aspect of the beach
experience for beach users. It came second in
the survey of British beach users (Williams and
Tudor 1999), joint top along with ‘clean sand’
in a survey of German beach users (Ecofrans,
2002) and ‘poor water guality' was second in
a survey of the factors most dissatisfying for
Polish beach users (2004).

Poor water quality can be harmful fo human
health and, depending on the type of poor
wadter qudlity, can be very detrimental to the
immediate natural environment, and
biodiversity off-shore. In the qualitative tourist
interviews, conducted to gain base line data
for the Greening Cyprus Beaches pilot project,
‘clean / clear water' was the second most
commonly cited expectation of a ‘green’
beach.

Water quality and sand quality are often
inexiricably linked. Researchers have found
links between beach water quality perception
and visual pollution. For example, Dinius
(1981), showed that beach users considered
that visually polluted sites had lower water
quality, arguing that if efforts to improve water
quality ignored the importance of keeping
recreafional sites clean, then the public may
not appreciate/perceive the benefits.

In addition, Morgan (1996) indicated that
beaches perceived to have the greatest
amount of litter were also perceived to have
the poorest water quadlity. Meeting the Bathing
Water Directive is not enough if beach users
do not perceive the water to be clean due to
excess marine litter. Both sand quality and
water quality must go hand in hand in @

‘green’ beach.
Due to dll the factors above, water quality
receives category four rating in importance.

/ Calegory: Water Quality \

Individual standards:

« Meet the highest standard of EU Bathing Water
Directive quality / Meet the highest standard of EU
Water Framework Directive when applicable (2015
onwards)

Weighting / Importance raling: 4

Measwemen! / Monitorlng: Water qualily to be
medsured a minimum of once a month outside the
bathing season and a minimum of twice a month in
the peak bathing season, 1o idenftify isolated pollution
incidents

Poinis: Meel standards at all sarmpling points = 10

points / Meel standards al 95% of sampling points =8
points / Meet standards al 90% of sampling points = 6
points / Meet standards al 85% of sampling points = 4

points / Meet standards al 80% of sampling points or
__Less =2 points

Suggested activities

Water quality readings

Water quality is already very good in Cyprus
but it is not measured often enough to identify
isolated pollution incidents. The balance
needs to be made between ensuring these
isolated incidents are identified, whilst not
credting huge costs for the relevant
departments.

It is suggested that for a ‘green’ beach, water
quality needs to meet recommended EU
levels throughout the year and thus the
bathing season should be considered annual.
As such, readings to comply with the
parameters laid out in the EU Bathing Water
Directive should be taken a minimum of once
a week during the bathing season and once a

The Handbook (}—'{:)—(:43/\—\_,'

month during the non-bathing seasen, if
finance allows.

In action: For both Nissi and Fig Tree Bay
beaches, water quality readings were carried
ouf twice a month throughout bathing season.
This was achieved with cooperation from the
municipalities and the beach inspectors.

Staff involvemen!

Good water quality is crucial to the beach
user experience therefore, in addition to
ensuring regular water quality readings are
taken, frain beach staff to get involved in
improving the beach environment.

Beach staff and lifeguards can be provided
with basic equipment (litter picks, nets, gloves,
waste bags) and encouraged to keep
bathing water debris free, clean and safe.

Be franspareni

Show beach users and staff that you are doing
your best fo ensure their experience is faultless
by publicising water readings on beach notice
boards. Where there is a negative reading,
add information to explain to beach users
(and staff) what is being done to rectify the
situation.




: Criteria 3: 'Green’ facilities

Infroduction

While ‘green’ facilities per se are not important
to beach users, facilities are. In the qualitative
tourist interviews, conducted for the Greening
Cyprus Beaches pilot project, 'green’ facilities
were a key expectation of ‘green' beaches.
Poarly constructed and maintained facilities
can also harm the environment, using lots of
precious water and causing small-scale
pollution incidents. '‘Green' facilities receive a
category 3 importance weighting.

While, for the purpose of greening beaches, it
is not necessary to develop new facilifies,
especially if they visitor numbers attracted are
small, where facilities exist (as expected with
Blue Flag beaches) it is important that they are
as aesthetically and physically sensitive fo the
environment as possible and aftention is paid
to the materials used for construction.

Suggested activities

Tollets

Composting toilets, housed in sustainable
fimber / FSC certified wood, should be
standard on an ideal ‘green' beach. They are
excellent for the environment and the
sustainability lifecycle. They lead to greatly
reduced water usage, and enable the
production of compost. If composting toilets
are considered too expensive, an absolute
minimum of installing water saving devices in
current facilities with standard toilefs is
recommended. Easily installed, these devices
save many litres of water per year. Most
conventional siphon toilets use around 8 litres
each time they are flushed. By fitling a
standard, reliable device this can be reduced
to an average of 4 litres; a huge saving when
looking at the average usage on a busy
summer's day!

./

Colegory: ‘Green' facilities

Individual standards:

« Any existing / new toile! facilifies provided must be
‘greened’

= Any existing / new shower facilities must be 'greened’

- Regularly maintained recycling facilities must be
available

Welghting / Importancs rafing; 3

Measurement / Monitoring: Site evaoluation to be made
once a year in peak season

Foints:

Toilets: All beach toilets are composting toilets, there
are adequate numbers for beach users, and they are
housed in sustainable/FSC timber units = 10 points /
Some beach foilefs are composting toilets and they
are housed in sustainable/FSC timber units, but there
are inadequate numbers = 8 points / No composting
tollets are avdilable but all toilets available have
Installed water-saving devices = é points / No
composting toilets are available but some toilets
available have installed water-saving devices = 4
poinis / No composting foilefs and no water-saving
devices are being used on existing toilets = 2 points
Showers: All beach shower units have water-saving

heads and are housed in sustainable/FSC timber units =

10 points / Some (at least half) beach shower units
have water-saving heads and are housed in
sustainable/FSC timber units = 8 points / All beach
shower units have water-saving heads = é poinls /
Some |at least half) beach shower units have
water-saving heads = 4 points / General shower
facilifies with no water-saving heads = 2 points
Recycling: Facilities for the separate recycling of paper
{ glass / plastic organic waste adequale for the
volume of beach users = 10 points / Facilities for the
separale recycling of paper / glass / plastic organic
waste inadequate for the volume of beach users =8
points / Mixed recycling faciliies adequate for the
volume of beach users = 6 poinfs / Mixed recycling
facilifies provided inadequate for the volume of beach
users = 4 points / No recycling facilities = 2 points

o<

In action: Nissi Beach Resort's answer to
increasing demands from guests for more
hygienic and better quality toilets was to
renovate existing facilities and to improve the
quality and frequency of maintenance and
cleaning operations. This initiative increased
bedach user satisfaction by 15% year-on-year.

Showers

For existing or new shower facilities, shower
units should be fitted with water-saving
showerheads and housed in sustainable
fimber,

For an average five-minute shower, with a
standard showerhead, a person uses
approximately 100 litres of water; with a simple
water-saving device fitted this consumption
can be reduced to 25-35 litres.

Shower units could also have information for
consumers about water scarcity and the
impact soaps and shampoos can have on the
delicate local environment.

Facilities

As with general waste, recycling facilities need
to take account of visitor numbers and making
them a ‘feature' to encourage usage.

Some research suggests it is ease of recycling,
and not environmental consciousness that
most effectively determines whether one will
recycle (Jackson, 2004).
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7 Criteria 4: Noise pollution

Infroduction

A truly ‘green' beach should have very limited
man-made noise. Noise pollution can affect
certain marine species and impact
land-based bio-diversity (e.g. birds). Noise
pollution can also significantly affect the
enjoyment of same beach users. As such, any
music and any recreational watercraft should
ideally be limited in the beach environment.

However, a balance needs to be struck. Noise
pollution is difficult to assess, as it is a matter of
personal faste. Some beach users specifically
come to Cyprus for water-based sports, and
some beach users like a certain level of noise
and activity. As such, the aim of these
standards is to create some parameters
concerning noise pollution but not fo
eradicate it completely. Further research at
individual beaches is also recommended o
determine the precise levels of acceptable
noise.

Suggested activities

Sound systems

There should be restrictions fo music systems in
beach bars / restaurants so that they do not
exceed 55 decibels

Lifeguards and beach staff should also ensure
that personal amplified music systems are not
used on the beach.

Water sporf engine noise

There are of course already laws in place in
Cyprus ta deal with noise. Indeed, according
fo the 'High speed craft law': "powered
vessels able to navigate at speeds equal or
higher than 15 knots may not produce engine
noise level measured at 17 mefres from the
noise source, higher than 74 decibels of

"A" scale."

-
! Cotegory! Noise pollution

Indivigual standards;

- No personal amplified music systems allowed ofy
beach

« Restrictions to amplified music systems in beach bars /
restaurants (not exceeding 55 decibels)

+ No off-shore cruisers with engines to be moored within
150m of the foreshore

« Restrictions to speed and proximity of all water sports

Walahting / Importance rabing; 3

Maaswemen! / Manloring: ite evaluation to be made
once d year in peak segson

Foimy; All four standaras are being enforced / mef in
beach environment = 10 points / Three standards are
being enforced / met in beach environment = 8 points
/ Two standards are being enforced / met in beach
environment = é points / One standard is being
enforced / met in beach environment = 4 points / No
standards are being enforced / met in beach

| environment = 2 points

However, in addition, implementation of
zoning systems should be investigated to
ensure no off-shore cruisers (with engines) are
moored within unacceptable distances of the
foreshore. Zoning should also be considered
for restricting the speed and proximity of water
sports. The most common rule employed is
that water sport craft (involving engine use)
should not exceed 5 knots within 60m of the
foreshore.

If significant funding is available, an optional
extra to target noise pollution could be the
acquisition of a fleet of eco-friendly
watercraft, Eco-jet skis are new to the market
and have numerous environmental benefits;
they are solar-powered, they produce no
CO2, they produce no noise, and yet they
can go af speeds of 50mph,
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Organise a meeting or workshop for all beach
front bar / restaurant and water sports
managers. Discuss noise issues, current beach
user needs and the potential excessive noise
has to ruin the beach atmosphere. Use these
sessions to agree minimum noise levels,
develop training for staff and communication
strategies for beach users.
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In action: During the pilot project it was a
difficult task to ensure that maximum noise
levels were adhered to; it was thought that
music, rather than appearance or quality, was
the key to attracting customers. As such, bars
were competing fo be the one heard by
potential customers and constantly increasing
music volume throughout the day. However,
following a number of individual meetings and
a successful workshop with beach front bar
managers it was agreed, by everyone, fo
restrict music levels to no more than 55
decibels.

As a result, returning beach users at Nissi
Beach noficed the difference year-on-year
and commented that the beach atmosphere
was much more welcoming and pleasant,
making them want fo stay longer.

IR




Infroduction

Beach furnishings do not play a large part in
the preferences and priorities of beaches.
However, eco-furnishings are an expectation
of a 'green’ beach and, importantly, they are
a very visible reference to the 'green’ status of
a beach. Their presence can be a powerful
visual cue to the sort of beach that users are
on, and the sorts of behaviours that are
acceptable in the environment (i.e. using
recycling bins or disposing properly of
cigarette butts).

The general public's first impression of coastal
environmental quality is often based upon an
initial aesthetic and emotional judgment of
the surroundings (House and Sangster, 1991).

Suggested activities

sun loungers & umbrellas

All bedch furnishings should be aesthetically
sensitive to the natural beach environment
(e.qg. natural colours to blend with the sand
and beach vegetation over bright, bold
colours) and, ideally, should be constructed
from a sustainable material, such as FSC wood
or recycled/recyclable plastic.

Infroduce eco furnishing through a gradual
process rather than replacing everything at
once. Replacing items in one go will lead to a
lot of unnecessary waste, therefore it is
recommended that sun loungers and
umbrellas are only replaced once they have
reached the natural end of their life span.

IR

7 Criteria 5: Eco beach furnishings
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Category: Eco beach furnishings

Individual standards!

- Sun loungers must be sustainably sourced and/or
aesthetically sensitive to the natural environment

» Beoch umbrellas must be sustainably sourced and/or
aesthetically sensitive to the natural environment

Weighling / Imporance 1afing; 2

Measurement / Monitering: Site evaluation of sun
loungers and umbrellas to be made once a yearin
peak season

FPoints,

Sun loungers: All sun loungers are consistent and made
of eco materials (e.g. sustainable sources/FSC
recognised wood/recycled materials/reclaimed
materials) = 10 points / Some (af least half] sun
loungers are made of eco materials {e.g. sustainable
sources/FSC recognised wood/recycled
materials/reclaimed materials) = 8 points / Sun loungers
are not made of eco materials but are consistent in
style with any mais aesthetically sensitive to the natural
environment (e.g. green/brown/beige/blue} = é points
/ Sun loungers are not made of eco malerials and
mats are not aesthetically sensitive to the environment
(e.q. red/stripy) but they are consistent in style / Sun
loungers are not made of eco materials and are
inconsistent in both colour and style = 2 points
Umbrellas: All beach umbrellas are made of
natural/sustainable/FSC recognised materials e.g.
100% natural palm leaf = 10 points / Some (at least
half) beach umbrellas are made of
natural/sustainable/FSC recognised materials e.g.
100% natural palm leaf = 8 points / Beach umbrellas
are not made of natural/sustainable materials bul
colours are consistent and in shades sensitive to the
natural environment (e.g. green/brown/beige/blue) =
4 points / Beach umbrellas are not made of
natural/sustainable materials and in shades insensitive
to the natural environment (e.g. red/stripy} but calours
are consistent = 4 points / Beach umbrellas are not
made of natural/sustainable materials, are in shades
insensitive to the natural environment and are
inconsistent = 2 points

> Oa7)—

In action: At a cost of approximately 45 Euros
per unit, Nissi Beach Resort replaced the
majority of umbrellas with sustainable, more
aesthetically pleasing, wooden ones for the
summer 2012 season. Additionally, at a cost of
approximately 100 Euros per unif, the Agia
Napa municipality replaced 30 sun loungers
with neutrally coloured alternatives made from
recycled plastic.

As a result, beach users commented that the
beach looked much more appealing than in
previous years, helping improve the number of
bedach users who were 'Very Safisfied"' with sun
loungers by 16%.
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Leave space
The Foreshore protection Law of the Republic

of Cyprus stipulates that when preparing a
'beach utilization plan' the Lacal Foreshore
Committee must calculate the carrying
capacity of any (sandy) beaches and ensure
a suitable proportion of the beach is left free
of sun beds and umbrellas for any person
wishing fo use their own (noft hired) items or
spread out fowels and blankets. It is suggested
that this rule be applied at any beach wishing
fo 'green’ activities!

Keep It clean

It is suggested that beach furnishings are
removed from the beach a minimum of once
per week fo allow for thorough cleaning of the
sand.




7 Criteria 6: Megetation & planting

Infroduction

Native vegetation is positive for attracting
bio-diversity, giving an area a sense of place,
and keeping Cyprus distinctive. For Cyprus,
native vegetation will also be best suited to
the climatic conditions of the area so will not
require excessive watering. As such, beaches
should be seen to be supporting endemic
and/or indigenous plants to atfract high levels
of native biodiversity and reduce pressure on
scarce water supplies.

Vegetation is of importance to some beach
users; advocates of Konnos beach, spoken to
during the Greening Cyprus Beaches pilot
study, spontaneously talked very positively
about the vegetation there, and of the
aesthetic importance they felt it had for the
beach environment.

Vegetation and planting not only helps
preserve endemic Cypriot species but also
improves beach user perception; beach users
perceive the beach as better cared for and
better managed.

Suggested activities

Assess cumrent vegelalion

Assess the vegetation on the beach, dunes
and access points to the beach to determine
what is already growing and whether it is
native or not.
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{ Cotegory' Vegetation & planting

Individual standarcds;

-Beaches must be seen to be supporting endemic
and/or indigenous plants to atfract high levels of
native biodiversity

Welghting / 'mportance rating; 2

Measurement / Manoring: Site evaluation to be made
once a yearin peak season

Folnte; Significant amount of indigenous/endemic
planting = 10 points / some indigencus/endemic
planting = 8 points / Limited indigenous/endemic
planting = é points / Significant amaount of general

planting = 4 points / General planting = 2 points

Gel planting

The cost of planting will depend heavily on the
size of the beach and the number of
dedicated 'green' areas needing planting.

Planting could be an activity undertaken by
the municipality, 'green' beach committee
volunteers, or as public awareness-raising
event. You could even organise a planting
event to inform and engage the local
community, increasing public awareness
regarding your beach 'greening’ acfivities
and endemic Cyprus flora.

Interpretation

Some beaches are already strongly delivering
in this 'green’' area (i.e. Konnos Beach) and
where this is occurring it is suggested that
municipalities simply add interpretation about
species, to connect people with their
environment. Interpretation can be a powerful
way fto increase understanding/awareness
and levels of respect and positive behaviours.

Most beach users' ignore the surrounding
vegetation due to a lack of knowledge. By
incorporating small information signs, made
from sustainable materials, describing the
plants and their origin you increase the beach
user satisfaction and help improve behaviours
(e.g. reduce trampling, littering or removal of
vegetation).

In action: Ahead of the summer 2012 season,
The Forestry Department conducted a
preliminary study of current vegetation at both
Nissi and Fig Tree Bay beaches. The study
included site visits and the listing of current
and recommended endemic or indigenous
plants for each of the beach environments.

At Nissi Beach, as well as the development of
a botanical garden, along the beach
non-endemic plants were removed, replaced
by indigenous Cypriot species. Small signs
providing details of species origin and Latin
names have dlso been dotted throughout
planted areas. The changes were noficed by
the maijority of visitors, some commenting on
Tripadvisor. The focus on indigenous planting
and interpretation was also a key component
to Nissi Beach Resortf receiving an honorary
tourism award, in 2012, for their sustainable
practices.
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¥ Criteria 7: Information & education

Intfroduction

Public information will improve the
environmental awareness level of beach users
and could help to encourage improved
beach behaviour.

It is recommmended, alongside the wide use of
the Greening Cyprus Beaches logo, that
regular educational activities are offered, and
information about the environment is provided
in innovative and compelling ways. This is to
avoid the passive in-taking of information by
beach users; optimising the chances of
behavioural change by using platforms more
powerful than signs, posters and leaflets.

Environmental activities could include beach
cleans, conservation activities, planting, local
food events (i.e. farmers markets) or group
cycle rides. Environmental information could
be communicated by such medians as art
exhibitions (on the beach) or other one-oft
social marketing activities, and offers up
opportunities to engage beach volunteers.

Suggested activities
Greening Cyprus Beaches Logo
Using the Greening Cyprus Beaches logo (for
which you will need permission from the CSTI
and CTO) at a nhumber of touch-points, e.g.
beach entrance, recycling points, vegetation
signage, water fountain, etc, will help
reinforce the message that the beach
management are actively trying fo improve
the sustainability of the beach through the
implementation of a variety of initiatives. It will
also help identify each initiative.
4l
i
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Category: Information & education

individual standards:

« Environmental education activities must be offered by
beach committee once a month

« Information about local environment must to be
provided in innovative and compelling ways

Weiahting / Importance rating; 2

Measurement / Monitoring: Site evaluation to be made
once a year in peak season / Diary of ‘events’ to be
provided

Polints: Education activities: Points awarded per activity
offered (1 point per activity, to a maximum of 10
points) - Activities must documented and evidenced
Information initiatives: Points awarded per inifiative
{maximum of 2 points per initiative, to a maximum of 10
points overall)

In action: The Greening Cyprus Beaches logo
was placed at the entrances to both pilot
beaches using 'green’' graffiti; a process which
uses recycled water to blast concrete or stone
and ‘wash’ an image or logo onto designated
surfaces. This process in itself created a lot of
publicity at each beach; the local mayors
attended and the events were publicised in
local newspapers.

Following the placement of the Greening
Cyprus Beaches logo at the enfrances of the
pilot beaches and the intfroduction of a
number of branded initiatives (e.g. the water
fountain at Fig Tree Bay and the plant signage
at Nissi Beach) there was much more
conviction from beach users about the
‘greenness’ of the beaches. There were
increases of 155% and 150%, at Fig Tree Bay
and Nissi beach respectively, in the
percentage of beach users classing the
beaches as "“very green'!

Information boards & signs

The presence of 'green’ signage can be a
powerful visual cue to the sort of beach that
users are on, and the sorts of behaviours that
are acceptable in the environment.

Find out more about improving your
information boards and signs in the ‘Green’
Signage section.

Soclal Media

Include any Greening Cyprus Beaches
initiatives in social media feeds, or set up
dedicated pages focusing on the ‘green’
aspects of the beach. Social media is a quick
and simple way to communicate with,
predominantly, the younger generation and
get people actively involved in any events or
volunteering activities.

In action: the Greening Cyprus Beaches
Facebook page, in ifs first 8 months, received
180 'likes' from interested parties and
holidaymakers from countries including:
Australia, Cyprus, Egypt, Germany, Greece,
and the UK. Regular new stories and images
worked well to increase the reach and
numbers of people talking about the topic.
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Beach cleans

Debris left on beaches is unsightly and can
easily ruin a beach’s image. Beach users want
to enjoy beautiful, clean and safe beaches
void of chances to cutf themselves on glass,
metal or sharp plastic.

Litter, as well as being an eye sore for beach
users, is detrimental to the marine and
seashore environment and wildlife.

By organising and running regular beach
cleans, one per season (minimum) and ideally
once a month between May and September,
you are setting a great example for others on
how to reduce marine and seashore debris.

Beach cleans are an excellent opportunity to
involve the local community, including
schools, municipality, tour operator and
beach front business (i.e. hotel or bar)
employees or local environmental
organisations.

Events cost very little to run and can be
advertised through social media networks,
posters and local newspapers, all free of
charge.

Remember! When running beach cleon
evenis you will need fo ensure the salety
of those involved: provide a clear

briefing, including ony specific hozards
on the beach (e.g. sharp racks or steep
cliffs), gloves, litter pickers and waste
disposal bags.

If finances allow, creating hats or t-shirts for
beach clean volunteers to wear (with the
Greening Cyprus beaches logo and details of
the event or beach name) will give the event
presence on the beach and draw more
interest.

S, |
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In action: During the pilot project three beach
clean events were held between Fig Tree Bay
and Nissi Beach and both beaches also
parficipated in the annual Let's Do It Cyprus
campaign. Members of the local community,

including; Paralimni Scouts, Thomas Cook staff,

municipality employees, Nissi beach hotel
employees, Paralimni and Agia Napa school
groups and local beach users, helped clear a
large quantity of litter and cigarette butts from
both beaches. In addition, Easy Divers
conducted an underwater clean at both
beaches.

g 1 f i
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These activities were picked up by the media;
activities were published in many online sites,
newspapers and announced by the local
radios

Other activities

Conservation activities, planting, group
cycling events and local food events (i.e.
farmers markets) are discussed in the relevant
Vegetation and Planting, Transport and Local
Food and Drink sections of the handbook.

The next generation

Help to positively influence the next
generation of Cypriot beach users by
participating in presentations at local schools
and ensuring that invitations are sent to local
schools regarding beach clean events.

In action: During the pilot project a number of
presentations were delivered at schools and
local events to introduce the children to ways
to help protect the beach environment.

Each presentation was given prior to a local
beach clean event so that what was
presented could be acftively implemented.

‘The presentation regarding Greening Cyprus
Beaches was very constructive, presented to the
children level of understanding with many positive
oufcomes. The cleanup activities that were
organized by the project activate the children and
make them understand the importance of
preserving the beach clean. Several parents

contact with me during summer and said that after
the clean ups their children changed their
behaviour on the beach”,

Mrs. Vaso'Llia, Head Teacher,
Paralimni Frirmary School
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7 Criteria 8:'Green’ signage

Infroduction

Despite much mention of signage within other
standards (i.e. Vegetation and Planting and
Information and Education), signage deserves
a standard of its own.

Signage is important to people in that it allows
them to navigate the beach environment. It
can also direct people to important areas
such as waste disposal and recycling.
However, poor and excessive signage can be
an unsightly blot on the beach environment.

As with beach furnishing, the presence of
good quadlity signage can be a powerful visual
cue to the sort of beach that users are on, and
the sorts of behaviours that are acceptable in
the environment.

As stated earlier, the general public's first
impression of the coastal enviranmental
quality is frequently based upon an aesthetic
and emetional judgement of the surroundings
(House and Sangster, 19921) and signage
without doubt contributes to this.

Where signage is poorly maintained or
executed, it can result in a ‘shabby’
appearance, at odds with the natural
environment, and at could result in less
respectful beach user behaviour.

Suggested activities

Sign aesthetics

‘Green’ signage needs to be minimal,
consistent, aesthetically and materially
sensifive to the natural environment and
well-maintained - the ultimate aim is to enable
users to successfully navigate the beach
environment whilst behaving respectfully.

: Calegory! '‘Green’ signage

Individual standards:
- All public signage musi be sensitive fo the natural
environment

Weighling / Imporfance rating; 2

Measurement / Monitoring: Site evaluation to be made
once a year in peak season, A qualitative assessment
must be made of the proportion of signage meeting
‘green’ criteria based on size, consistency, aesthetic
sensitivity fo the natural environment, materials, and
maintenance.

Points: On a scale of 1 to 10 a beach qualitatively
believed to be adequately meeting all of the above
criteria should receive a maximum of 10 points whilst a
beach not meeting any of these criteria should receive

zero points.

Signage should be made locally (ensuring
money is supporting local, Cypriot businesses
and crafts people) and should be created
from sustainable materials (e.g. FSC wood,
recycled/recyclable plastic). Ideally signs
should dlso reflect or compliment the natural
landscape in their shape, colouring and size;
they should be clearly identifiable as
information signs (i.e. consistent with each
other), but not overpower or distract from the
natural beauty of the beach.

In action: At Fig Tree Bay two new
navigational signs were erected to direct
beach users to all available facilities.

At a cost of approximately 700 Euros each, the
locally made wooden signs look attractive
and help to point out new initiatives such as
the new drinking water fountain.

Sign Infermation

It is important that the wording and images on
your signs are pitched at the right level for the
audience, that they provide guidance or
incentives for correct behaviour but avaid
lecturing or making beach users feel guilty
about using the beach.

As Futerra (n.d) suggest; "think about what
your audience wants (not what you want
them to want)... frosty messages try and sell
policy and behaviour changes ‘uphill’ fo
audiences who dismiss or downright reject
what needs to be done" - instead make your
signage engaging and provide a view of a
better beach environment and invite beach
users fo help you achieve itl

In action: At Nissi Beach, educational
information signs have been placed alongside
indigenous plants and vegetation to explain
their origin.
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GREENING
CYPRUS BEACHES

Endemic Species Information Point

Latin Name
Cyclamen cyprium

Common Name
KukAapuivo kotrpiako - Cyprus cyclamen

Information
This plant is unique to Cyprus.
It grows in the Kyrenia Mountains in woodland in
rocky terrain, around Mount Troodos in pine forest,
K and in cedar forest in the Paphos areq.

.
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Criteria 9: Sustainable fransport

Infroduction

Transport does not immediately affect the
beach environment, but people's fransport to
the beach should be considered for a holistic
‘green’ beach strategy, and to create
momentum around the ‘green’ issue across
Cyprus.

Transport is important to many holidaymakers
in Cyprus, but commmon fransport options
include carbon-intensive mopeds, quads and
buggies which can also cause significant noise
pollufion.

Suggested activities

Bus

Ensure that up to date bus timetables are
available at beach side bars and restaurants
and are displayed on beach notice boards.
When running any events (i.e. beach cleans or
local food events) that the bus routes and
frequencies are clearly included in the details
of how to get to the beach.

Walking

Is the beach in walking distance of the local
town or any hotels? If so, promote safe
walking routes using information leaflets or
branded maps.

Cycling

Cycle hire is a pleasant, economical and
low-impact way fo travel - promote safe
cycling routes using information leaflets and
branded maps...

Ensure that facilities meet cyclists' needs when
they arrive! It is recommended that all ‘green’
beaches have parking available for at least 10
bicycles.

g
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' Category' Sustainable transport

Individual standards:
« Beaches must be maximising the use of low-carbon
fransport options to the beach

Weighling / Imporfance rating; |

Measuiemen! / Monitoring: Site evaluation to be made
once a year in peak season

Points: 2 points awarded for each of the following
initiatives: Adeguate bike racks in place at ane beach
entrance location / adequate bike racks in place at all
beach entrance points / bus timetables and route
maps for the local area clearly show relevant stops for
beach / bus timetables and route maps available from
beach front businesses or displayed in beach entrance
signage / walking trail from local town idenfified and
promoted

Ideally bike racks should be available at all
beach entrance points, however if this is not
possible, clear signs and any leaflets or maps
should direct cyclists to the bike rack areas.

Promole the oplions

Make walking or cycling routes more
appealing by using leaflets and maps to
provide interpretation of the surrounding dred
or landscape, including the flora or fauna,
which can be seen along the way.

For young families, incorporate a scavenger or
freasure hunt which provides educational,
environmental and cultural input in a fun and
engaging way.

IR0
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Why not organise a walking or cycling event
to launch new leaflets and maps or as a
regular activity throughout the summer
season? Use a local, enthusiastic and
knowledgeable historian or environmentalist to
lead groups from a central point in town to the
bedch, using the advertised walking or cycling
routes and interpreting the local landscape
along the way.

In action: In collaboration with the Municipality
of Agia Napa, the Greening Cyprus Beaches
pilot project encouraged the installation of
bicycle parking areas at the entrance of Nissi
Beach.

The bicycle parking was in use from the first
day it was installed and remained full through-
out the summer season.

This initiative was fast to implement and made
an immediate impact on beach user experi-
ence; following installation of the bike racks,
16% more people rated the tfransport options
at Nissi Beach as 'Very Good' when com-
pared fo the previous season,




¥ Criteria 10: Food & drink
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Infroduction

As with transport, local food and drink does
not immediately affect the beach
envircnment. However, the provision of local
food has the potential to spread the benefits
of tourism, whilst giving tourists a much richer
holiday experience and food and drink

providers have the opportunity to reduce their

negatives impacts on the environment.

Obviously, there is littfle point in giving

holidaymakers something they do not want, so

it is recommended further research is
conducted in the food/drink areq, to identify
latent needs. In particular it is suggested the
feasibility of two key changes are investigated
on both the consumer-side and service-side:
Provision of local/traditional food and drink
and, a weekly beach-side farmers market.

Suggested activities

Reduce energy consumption

Beach front food and drink providers (snack
huts, bars and restaurants) have the
opporfunity to reduce negative impacts on
the environment while also saving money and
improving their image!

Alongside measures to reduce water
consumption and reduce or recycle waste,

the Greening Cyprus Beaches criteria also asks

that energy consumption is minimised and the
installation of solar panels is investigated.

Solar panels, while sometimes costly in initial
outlay and installation, are an excellent way
fo take advantage of the great Cypriot
weather and reduce monthly energy costs in
the longer term.

I/"
Category: Food & drink

Individual standards:

« Solar panels to be used on all beach front shops /

bars
/ food vendors

+Beaches must be taking steps to promote and supply
locally produced and/or seasonal and/or organic
and/or fair frade food

Weiaghting / Impeortance rating; 1

Measurement / Monitoring: Site evaluation to be made
once a year in peak season

Polnts: Energy reduction (solar panels): All beach front
shops, bars, food vendors have solar panels = 10 points
/ Some beach front shops, bars, food vendors have
solar panels = 8 points / No beach front shops, bars,
food vendors have solar panels, but all have made
efforts to reduce energy consumption = & points / No
beach front shops. bars, food vendors have solar
panels, but some have made efforts to reduce energy
consumption = 4 points / No beach front shops, bars,
food vendors have solar panels, or have made efforts
to reduce energy consumption = 2 points

Food/drink provision: 2 points awarded for each of the
following initiatives: beach front bars and food vendors
use a minimum of 25% local produce / beach front
bars and food vendors use a minimum of 50% local
produce / beach front bars and food vendors use a
minimum of 75% local produce / beach front bars and
food vendors provide at least 2 fraditional dishes on
menus / a regular (weekly during peak season)

\becch-side ‘farmers' market is organised and hosted |
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Provide local food and drink

It is recommended that food and drink
providers procure a minimum of 75% of
produce, ingredients and goods locally. Local
food is more likely to be seasonal and fresh
and so taste better, as well as have a smaller
carbon footprint as it will nat have to travel far
to reach customers plates!

In addition to procuring local ingredients, it is
suggested that menus offer minimum of 2
unigue, Cypriot inspired or traditional
dishes/snacks.

Ideally, produce and ingredients should also
be organic and / or Fair Trade.

Remember! The concept of 'local',
when It comes o pracurement ol
goods, services and ermployment. can
e Inoky 1o unaerstand - how do you
decide whot is meant by 'local'? 5t
the immediote area, the slals or
pravince, the country ar daciced by
numoer of kilomeires ram yawr
lecation?

It mokes a big difference o your
custamers and your destination If yous
procure locally’ wherever possihle
How 'local® this iz depends o you,..
hawsver, Imake sure you explain your
interpretation of local' o customesrs.
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Run an event

As a beach community (beach management,
hotels, bars, restaurants, etc), why not
organise and host local food events on the
beach? Include traditional Cypriot food
cooking demonstrations and tasting
opportunities, enhance the event by also
inviting local artisans, crafters and musicians to
attend

Although initially this type of event will fake
fime and resource to develop (sourcing
producers and developing promotional

materials), financially (at the most basic level)
they can cost very little to run.

Events can be advertised through social
media networks, posters and local
newspapers; all free of charge. In return,

EXPERIENCE A TASTE OF CYPRUS!

The Greening Cypius Beaches project
team and Nissi Beach Resort are
pleased lo invile you o a cooking evenl.

Come and experience lraditional Cypriot
snacks, cooked by the holel chef, using fresh,
local ingredientst
Learn more aboul Cypriof lraditions, and the
recipes passed down through generations.

When? Salurday 13th Oclober 2012
Where? Nissl Beach Resori (Taverna orea)
Time? 15:30

theliovel

Al nissi beach resort

'8 R
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these types of engaging events are sure fo
generate positive media coverage and
publicity.

In action: Nissi Beach Resort worked with local
suppliers and the beach front bars and
restaurants at Nissi Beach and Bay fo host a
Taste of Cyprus event which offered beach
users the opportunity to try traditional Cypriot
snacks, watch cooking demonstrations and
learn more about traditional Cypriot culture.

The event was supported by a number of
printed recipe boaklets for beach users to take
away and use to recreate the dishes they had
tasted at home.

If's so good to see, in o resort like Agia Napa, an
event promoting traditional Cypriot cullure.

Me and my husbaond really enjoyed sampling the
different local dishes (we'll be trying fo recreate
some when we gel home, especially the
lokmades) and seeing the traditional Cypriot
pofter moke some vases,

We will cerfainly be on the lookout for more things
like. this next time we are on holiday! *

UK Holidaymaker and Taste of Cyprus
event attendee, October 2012

The event directly resulted in a 22% increase in
the number of people rating local food
provision at Nissi Beach as ‘Very Good' and
the event received lots of positive feedback.

Furthermore, the media covering this event
gave maximum exposure to it and a chance
to the hotel to inform the media and the
beach users the actions taken to help ‘green’
the beach.




It makes good business sense
Implementing activities to make your beach
‘greener’ makes good business sense; it
supports Blue Flag initiatives, many elements
require simply rethinking current budget
allocation rather than increasing budgets,
some activities will help save money, most
initiatives will improve beach user experience
and all inifiatives help protect and support the
natural resource on which business relies — the
beach!

How do you gel involved?

Email the Cyprus Sustainable Tourism Initiative
(CSTl), on info@csti-cyprus.org, to express your
interest. Ensure that you provide the following
detdils in the email:

- Beach name

- Managing municipality or company
- A copy of the Blue Flag award

- Contact details

Use the dedicated Greening Cyprus Beaches
web pages, on the CSTl website, fo download
a pdf copy of this manual and copies of the
monthly audit sheets.

Use your first audit to highlight what you are
already doing and the key areas for
improvement.

Make yourself an action plan and fimeline for
the coming months detailing the activities you
infend fo implement, who will be involved and

the associated costs.
i

T
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7 The Greening Cyprus Beaches process

" ..

Remember! Include o ronge of short e
[quick win] aclivities (e.g. ashifays o
inereasing sanc clzaning activilies) as
well os longer term projects (8.9
replacing sur loungers ar infraducing

salar panels) in yaur action plam,, it is
greal to be able 1o See resulls guickly as
wasll g be able o waork af yolr own
poce 1o implement some of the large)
inihaltives

What's expected from you?
It is your role to ensure that initiatives
are implemented and changes are recorded.

However, as the CSTl and CTO would like to

keep frack of your activities, you will need to:

- Complete the relevant sections, in
accordance with the Measurement /
Monitoring requirements for each criterion, of
an audit sheet (available to download from
the website) each month.

- Email your monthly audit sheets, along with
any supporting stories or images, to the CSTI

"The project was [us! the first step lowards
susfainoble managemen! of the beach. giving
us e morivation fo seek other sushainabile
oplions fo deal with problems on the beach

next year®

M, Gikonoamou; Beach Inspector

-.',o sy
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Whal can you expect in retfum?

- A Greening Cyprus Beaches handbook and

a host of online resources (including; auditing

sheets, action plan templates, additional

data collection tools, case studies, efc)

Phone and emaill support from the dedicated

beach staff at the CSTlI / CTO

- Use, in line with terms and condiitions, of the

Greening Cyprus Beaches logo (following

submission of 3 complete monthly audit

reports)

An online acknowledgement of your

participation

. Inclusion, in online updates and (where
possible) press releases, of any innovative /
unique stories regarding your activities

- The possibility of receiving a Greening Cyprus
Beaches annual award (please note: this
annual event will not start until at least winter
2014 and will be dependent on number of
participating beaches and the activities
implemented to date).

.

‘-.0.!u-
GREENING
CYPRUS BEACHES




The Travel Foundation

The CREATE Centre, Smeafon Road, Bristol BS1 6XN
Tel: (+44)01179273049

Fax: (+44)01179300076

Email: admin@thetravelfoundation.org.uk

Web: www.thetravelfoundation.org.uk

Cyprus Tourism Organisation

Nicosia, Cyprus

Tel: (+357) 2269 11 14

Fax: (+357) 22 3397 23

Web: www.visitcyprus.com
www.visitcyprus.biz

Cyprus Sustainable Tourism Initiative
Block A2, Office 206,

56 Stavrou Ave,

2035 Strovolos Nicosia, Cyprus.

Tel: (357) 22 311 623

E-Mail: info@csti-cyprus.org

Web: http://csti-cyprus.org

Ideal PR Solutions Ltd

35 Kennedy Avenue, 1807 Nicosia, Cyprus
P.O. Box 24227, Nicosia, Cyprus

Tel: +357 22255400

E-mail: mareli@cytanet.com.cy

Forestry Department

1414 Nicosia, CYPRUS

Tel: +357 22805510

Fax: +357 22781419

E-mail: director@fd.moa.gov.cy

Ministry of Agriculture, Natural Resources and
Environment

Louki Akrita 1411, Nicosia - Cyprus

Tel: +357 22408322

Municipality of Paralimni

5310 Paralimni, Cyprus

Tel: +357 23819300

Fax: +357 23825023

Email: info@paralimni.org.cy
Website: www.paralimni.org.cy
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Concrete Style Ex Kkola Lid
Agiou Panfeleimona é8A Paralimni, Cyprus
Tel: 99484009

Municipality of Agia Napa
30026 Agia Napa, Cyprus

Tel: +357 23 816300

Fax: +357 23 722607

Email: info@agianapa.org.cy
Website: www.agianapa.org.cy

Nissi Beach Resort

P.C Box 30010

5340 Ayia Napd, Cyprus

Tel: 00357 23721021

Fax: 00357 23 721623

E-Mail: nissi@nissi-beach.com.cy
Web: www.nissi-beach.com

Green dot
Tel: 22586000
Web: www.greendot.com.cy

Thomas Cook Group plc

Tina Dobbins

Quality Assurance Manhager, Cyprus

Group Destination Management

Tel: 00 357 23819 160

Fax: 00 357 23 725 889

Email:
Cyprus.QuadlityAssuranceManager@thomascook.com

TUl Travel House

Crawley Business Quarter
Fleming Way, Crawley
West Sussex, UK,
RH1092QL

Tel: +44(0)1293645700

Green Space

Sokratous 1, Palodia

Limassol, Cyprus

Tel: 99 642022

Email: ermisandronikou@yahoo.com
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Art of Garden Eco

46, Char. Mouskou, 5282 Paralimni, Cyprus
Tel: +357 23742170

Fax: +357 23 811 956

Email: info@artofgardeneco.com

Web: www.artofgardeneco.com

Pelagos Consulting
Email: info@pelagos.com

European Commission
Website: www.ec.europa.eu/environment

Sartas Importers Distributors Lid
27, Zakinthou 6018 Larnaca, Cyprus
Tel: 24642221

Spyros- Maro Zindili Framery — Gallery signs
Griva Digeni 24, 5281 Paralimni, Cyprus

Tel: 23822638

Fax: 23741745

Email: info@zintilis.com

Web: www.zintilis.com

Crayzee T'S Wholesale Lid

12, Ifaistou Industrial Estate 5350 Frenaros, Cyprus
Tel: 23 743457

Fax: 23 743456

Email: crayzeets@cytanet.com.cy

State General Laboratory

44 Kimonos Str., Acropolis, 1451 Nicosia
Tel: +357 22809112

Fax: +357 22316434

Email: info@sgl.moh.gov.cy
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Tourism, Economic Impact 2012 - Cyprus,
http://www.witc.org/site_media/uploads/downloa
ds/cyprus20] 2.pdf

A Global Map of Human Impact on Marine
Ecosystems, the National Centre for Ecological
Analysis and Synthesis Science, February 2008

Republic of Cyprus Tourism Statistics, January to
November 2012

WhyCyprus.com consumer forum / Stakeholder
interviews

The Handbook ——{

g
-..._.. =

—~(O—{(58)—,




L)
e® 0
-

The Handbook —(—( ) @

FrEssssddasstEb R Enanne srssssssnsannnn

sesssssann e ) R e

e

Y L e T L)

B R B srsssEEEEERsEssR R e

R R LR

R R R R

-

Shvarmsnsrssasan

LR

e R T R Y

LRy I e

LR R e N L e R Y R e ]
B T e T T B L B B L L T S T e
- EERERY R L R ] FRaRRARsEE . R ]

e L L T RN R R T . . s D

CE R L R EEERRARE R AN FEERREERE N LR Y
L T L T T T Y L T T T T T T T T T I L e T T

L L R e A R R e e T L L]

sessnssaasban B T R T N T T o “aa

T R

B T o T Y B L T I T T T T T D L L T o T e
shaan R T T R R R RN FRRRARsEEn . R R L R e e L]
AR AR AR AR R R R R RS A AN LA AN E RN AR AR NN E A e D

sxswwww R L R R R e
sabaammasasnan ShsssssssEEEEERAdl RN AR AEREEERRaIEREE B T T sssannnm SR EsssssssssEERERERREEE S

L T L T e T T

smaasan srsssms BEEEssEses s e shbsann s
. PR RAEEEEE R AT R AR AR T R AR RN R AR R AR R R R T
B e T T T B T T T sbbbsbbanssasssssasssbsssnddbdbbbbbbabnsnsss s banabbnnnns
L e R R e L R R T T L L ]
T T P R R R T T T L

R R e T R Y PR R R AR AN AN R R RAYEY e T EsER R R E R Rl L R R R T T T

T T TR T T Y B e T

SR EssssssssssEEaRERREEE s

T T L T

)

T T R




°®
“o® .:
L]

The Handbook —(—( ) @

FrEssssddasstEb R Enanne srssssssnsannnn

sesssssann e ) e

e

Y L L Y

B R B srsssEEEEERsEssR R e

R R LR

R R R R

-

Shvarmsnsrssasan

LR

e R T R Y

LRy I e

LR R e N L e R Y R e ]
B T e T T B L B B L L T S T e
- EERERY R L R ] FRaRRARsEE . R ]

e L L T RN R R T . . s D

CE R L R EEERRARE R AN FEERREERE N LR Y
L T L T T T Y L T T T T T T T T T I L e T T

L L R e A R R e e T L L]

sessnssaasban B T R T N T T o “aa

T R

B T o T Y B L T I T T T T T D L L T o T e
shaan R T T R R R RN FRRRARsEEn . R R L R e e L]
AR AR AR AR R R R R RS A AN LA AN E RN AR AR NN E A e D

sxswwww R L R R R e
sabaammasasnan ShsssssssEEEEERAdl RN AR AEREEERRaIEREE B T T sssannnm SR EsssssssssEERERERREEE S

L T L T e T T

smaasan srsssms BEEEssEses s e shbsann s
. PR RAEEEEE R AT R AR AR T R AR RN R AR R AR R R R T
B e T T T B T T T sbbbsbbanssasssssasssbsssnddbdbbbbbbabnsnsss s banabbnnnns
L e R R e L R R T T L L ]
T T P R R R T T T L

R R e T R Y PR R R AR AN AN R R RAYEY e T EsER R R E R Rl L R R R T T T

T T TR T T Y B e T

SR EssssssssssEEaRERREEE s

T T L T

)

T T R







),
theTravel
Foundation

CYPRUS TOURISM ORGANISATION




