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World tourism
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International tourism vs. other export categories
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Inbound tourism In the world

International tourist arrivals and receipts19952016*
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International Tourist Arrivals (r
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Sustainable tourism for development
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The 2030 Agenda for Sustainable Development
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The 2030 Agenda for Sustainable Development
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Raise awareness the contribution of
sustainable tourism to development

Mobilizeall stakeholders in making the se
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5 KEY AREAS

Inclusive and sustainal@eonomiarowth

Socialinclusivenessemploymenand
povertyreduction

Inclusiveand sustainable econongoowth
Cultural values, diversity and heritage

Mutual understanding, peace and secur



SUSTAINABLE M,
DEVELOPMENT '*'b..;é'ALS

THE 2030 AGENDA FOR SUSTAINABLE DE,
b Y2017 Key Are:
Q SDGS., 2, 8md Inclusive and sustainable
91017 economigyrowth
\ ‘ T Social inclusiveness,
A
2"

SDGsl, 3, 4= employment and
w 5,8 povertyreduction

< TOURISM 7 i
> g . Resource efficiency,
N SDGS, 7,11 . |
12 13 145-) environmental protection
) ﬁ ] - and climatehange

SDGs3, 11, > Culturalvalues, diversity
12 andheritage

SDGsl, 16 -> Mutualunderstanding,
peace andecurity



INTERNATIONAL YEAR
OF SUSTAINABLE TOURISM

FOR DEVELOPMENT

VeSSV ATR NV




OFFICIAL SPONSORS

aMaDEus ANASF SNSGHPERRR:

i [ !Nu
. Mendfell Formentera
e g

g7

» S
@é . @PR

® GOBIERNO DE COLOMBIA Hinsonerce cevo | Hilton } R Ommube R’mf’?l’f\sg
e e

DIAMOND PARTNERS

3 =
apitat airines S YCTISIMO

............... Georgia visitmexico.com -

® &
L\; é - Z‘ E#MZ  eyenhisimo c&) @D mostercard. MEXICO
~—

GOLD PARTNERS

& AT Generalitat de Catalunya &y . German ﬂ
irbnb alpha Iand (I]]]) Government of Catalonia K %’{%&éﬂﬁg 2“2""' The travel deslmalra! (=
arpnd - Teoxrorarion WY catalan Tourist Board A\ ]
Belong Anywhere wwwgermany tiavel
§ B E{T\h‘f’ Cihuf o IHG q Innovation TURISMO DE ){ —l
3 lochschule fiir Technik und Wirtschaft InterContinental
G, W OSLTRI [ ontier a] Norway PORTUGAL #%,  PWC

SILVER PARTNERS

ECORUN JTB {myclimate (Y southpole . = tact

group
Perfect moments, always shape our future

SPECIAL PARTNER

Schweizerische Eidgenossenschaft Federal Department of Economic Affairs,
Confédération suisse Education and Research EAER
Confederazione Svizzera State Secretariat for Economic Affairs SECO
Confederaziun svizra

Swiss Confederation

MEDIA PARTNERS

awW rtve




A

YV SSWVATR NV



2017
INTERNATIONAL YEAR
OF SUSTAINABLE TOURISM :
FOR DEVELOPMENT ‘

Thewebsite is a collaborative platform inviting al
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2% www.tourism4development2017.

| Share knowledge and allow the world to lec
iHARING about how sustainable tourism can be an €
NOWLEDGE tool for development.


http://www.tourism4development2017.org/
http://www.tourism4development2017.org/
http://www.tourism4development2017.org/

TRAVEL.
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A Tips for a Responsible Traveler

Developetby the WorldCommitteen Tourisnithics
andarebasedonthe UNWTAslobalCodeof Ethics
forTourism ‘


https://www.youtube.com/watch?v=4GhKvI9PFvU&list=PLeBPu6JHeH_sPKw_7hQXDsdWvd-nYvnFl&index=4

TIPS FOR A
RESPONSIEL
TRAVELLER

HONOUR
YOUR HOSTS
AND OUR
COMMON
HERITAGE

Research your destination to learn about local customs, traditions and social
conditions. It's a great way to build understanding of the local community
and excitement for your adventure ahead.

Learn to speak a few words in the local language. This can help you connect
with the local commmunity and its people in a more meaningful way.

Experience and respect all that makes an international destination different
and unique, from its history, architecture, religion, dress and commmunication
codes, to its music, art and cuisine.

Always ask before taking photographs of other people as their privacy
matter as much as yours.







